On Nov 10, 2012, the Lake Ridge Club #8913 Website received recognition as the Top Club Website District 29.
At the request of Toastmasters International District 29 Public Relations Officer, three stand alone cells were
created by Past District Governor John Lesko, DTM to encourage clubs to create websites and newsletters that are
consistent with the TI-brand, current with late-breaking news, and as creative and fun-filled as possible.
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HEY SHINE,
WHAT'S NEW?
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SHINE ... IS
THERE ANYTHING
ELSE THAT MIGHT

HELP ACLUB WIN A
PUBLIC
RELATIONS
PRIZE?

BY JOHN LESKO, DTM PD&

YES, RISE, THERE IS ...
T BELIEVE IT WAS
EINSTEIN WHO SAID,
"THAT CREATIVITY IS
INTELLIGENCE
HAVING FUN."

AND OF COURSE OUR
FOUNDER DR. SMEDLEY
SAID, "WE LEARN BEST
IN MOMENTS OF
ENJOYMENT."

TOASTMASTERS
INTERNATIONAL ...
WHERE LEADERS
ARE MADE

VOUL. 1, ISSUE BC - CREATNITY

WHERE LEADERS
ARE MADE

WELL RISE, THIS IS A WEB
PORTAL WHERE A CLUB VICE

M PRESIDENT PUBLIC RELATIONS

CAN FIND EVERYTHING THEY
NEED TO MAKE THEIR CLUB'S
NEWSLETTER AND/OR WEBSITE
CONSISTENT WITH THE
TOASTMASTERS
INTERNATIONAL BRAND.

BY JOHN LESKO, DTM PD&
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WELL RISE, THAT'S PRECISELY
THE POINT ... A CLUB'S WEBSITE
AND/OR NEWSLETTER MUST BE

UP TO DATE AND FEATURE

FRESH STORIES PREFERABLY
WITH IMAGES OF ITS MEMBERS'

NEWSWORTHY ACHIEVEMENTS.

“Rise & Shine” visit the brand
portal to learn about being
consistent with the T1 brand.

Newsworthy achievements are
the content for winning websites
& newsletters

Creativity is intelligence having
fun.




